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Rory Hope

5,105 Tweets

’d love to
connect :

Rory's Blog Home Afticles Speaking Newsletter Contact W § @
Rory Hope
Subscribe to Rory's Blog. . @Roryhope
Weicome to the Rory's Blog newsletter, and you guessed it, it's authored by me, Rory Head of Content SEO at @hubspot % | he/him | Passionate about Growth & Organic
Hope! Marketing "y | SEO, Content, CRM, UX, Audience Insights, PR, Social & Inbound

Subscribe to the Rory's Blog newsletter to receive insightful articles on SEO and
growth marketing. | have over 8 years of experience working with some of the world's @ Brixton, London 6’ roryhope.com Joined February 2011

most successful B2B SaaS and technology brands.
2,018 Following 914 Followers

The core topics | write about in Rory’s Blog include:

° « SEO, content and inbound marketing N
+ Growth marketing Tweets Tweets & replies
+ Management and leadership.
ik 4 Pinned Tweet
G Rory Hope @Roryhope - Sep 11, 2021 vee
Well, that was a phenomenal experience i, Presenting on the main stage
([ ]

Rory Hope =
N: Rory’s Blog ‘ R .

Rory Hope (He/im) HubSpot
Head of Content SEO at HubSpot

Talks about #seo, #contentstrategy, #digitalstrategy, #contentmarketing,
and #digitalmarketing

London, England, United Kingdom - Contact info

§) Canterbury Christ Church
University

2,787 followers - 500+ connections

Add profile section



https://twitter.com/roryhope
https://uk.linkedin.com/in/rory-hope-33a31066
https://www.roryhope.com/newsletter/

Agenda

10 MIN:

5 MIN:
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5 MIN:

10 MIN:

5 MIN:

10 MIN:

5 MIN:

10 MIN:
10 MIN:

5 MIN:
5 MIN:
5 MIN:

What are SEO Personas and why are they important?

How to develop SEO Personas?

How to integrate keyword intelligence with audience intelligence

Exercise 1: List 1-3 keyword topics relevant to your company

How to do search landscape analysis to find SEO competitors

Exercise 2 - 3: List SEO Competitors and their Twitter handles.

How to create and analyze an audience intelligence report

Exercise 4 - 5: Create an audience intelligence report to identify SEO Personas
How can you use your SEO Personas?

Exercise 6 - 7: List Influencer Entities for SEO Personas & setup social listening
How to use SEO Persona insights for SEO topic modelling & digital PR

Exercise 8: SEO content ideation using social listening data

Q&A
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Rory Hope @Roryhope
I'm fascinated by different approaches to SEO

strategy @

A Sur vey of SEOs s o

Click below and share your vision! '

I conducted a Twitter survey of SEOs to better understand
how they develop their SEO content strategies, and whether
or not they were already using social data in this process.

audiencefirst.typeform.com
Tell us about your SEO strategy!

] n 42 Q 358




66

40% struggle to deliver
consistent high quality
content

Survey of SEOs

Rory Hope HUbSp%t

Source: @roryhope (Twitter) & Featured: Integrate keyword intelligence with audience intelligence for audience-first SEO (OnCrawl)

HubSPdt



https://twitter.com/roryhope?lang=en
https://www.oncrawl.com/technical-seo/integrate-keyword-intelligence/

66

88% would like to speed
up link prospecting

Survey of SEOs

Rory Hope HUbSp%t

Source: @roryhope (Twitter) & Featured: Integrate keyword intelligence with audience intelligence for audience-first SEO (OnCrawl)
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https://twitter.com/roryhope?lang=en
https://www.oncrawl.com/technical-seo/integrate-keyword-intelligence/

66

63% say keyword data doesn’t
provide information into interests
and behaviours of target
audience

Survey of SEOs

Rory Hope HUbSp%t

Source: @roryhope (Twitter) & Featured: Integrate keyword intelligence with audience intelligence for audience-first SEO (OnCrawl)
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https://www.oncrawl.com/technical-seo/integrate-keyword-intelligence/

66

Only 16% of SEOs incorporate
social media data intfo their SEO
strateqgy

Survey of SEOs

Rory Hope HUbSp%t

Source: @roryhope (Twitter) & Featured: Integrate keyword intelligence with audience intelligence for audience-first SEO (OnCrawl)

HubSPdt
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CONIENT CONTENT
MARKETING MARKETING
INSTITUTE" LSz

By CONTENT MARKETING INSTITUTE TEAM published NOVEMBER 6, 2020 EST READ TIME: 4 MIN
Trends and Research | Examples /WeeklyWrap e
WHAT: An SEO survey of 150 respondents shows that almost two-thirds (61%) don’t use social
3 I d eas to B low o Ut Yo u r Co ntent media analytics to inform their SEO strategy.
.
Competitors [The Weekly Wrap]

Three things to learn from this
week’s examples: Suspenseful
storytelling isn’t limited to
Halloween. Consider how
social media can help your

SEO. And, you can teach your
audience how to do what you

do - and still stay in business.

61% don't use #SocialMedia data to inform their #SEO
strategy, accorading to a #Survey of 150 by @Semetrical
@AudienseCo via @CMIContent @RorytHope. #WeekiyWrap

cLick To TWeer W

Here are those three things we

PSS 17 T SE!

Source: 3 Idedas to Blow Out Your Content Competitors [The Weekly Wrap] (CMI)

HubSPdt



https://contentmarketinginstitute.com/2020/11/volvo-drybar-audiense-semetrical-marketing-examples/

What will we cover?

1. What are SEO personas
and why are they
Important?

HubSpobt



What will we cover?

2. How can you develop SEO
personas by integrating
data sources?

HubSpobt



What will we cover?

3. How can you use SEO
personas to improve your
SEO strateqgy?

HubSpobt
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What are SEO personas?

User & reader
audience segments

HubSPdt
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What are SEO personas?

Built via integrating
multiple data
sources
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What are SEO personas?

Multiple SEO
personas per
keyword segment

HubSPdt
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Why are SEO personas important?

Informs content
topics, style, tone &
pain points

HubSPdt
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Why are SEO personas important?

Identify influences &
Interests for
Influence (-r)
Marketing & SEO

HubSPdt
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Why are SEO personas important?

Link acquisition

at scale per KW
segment with Digital
PR campaigns

HubSPdt




Use case: HubSpot

Source: HubSpot

® English v & Contact Sales

HUbSp\,ét Software + Pricing Resources v

HUBSPOT CRM PLATFORM

Powerful,
not overpowering

Finally, a CRM platform that’s both powerful and easy to use. Create
delightful customer experiences. Have a delightful time doing it.

Start free or get a demo

Get started with free tools, or get
more with our premium software.

Q, Login Customer Support About v

Start free or get a demo

Lead Generation ~

Contacts crested

New contacts by source

orrune sounces wo

444 69

A 4375%

Blog post total views Landing page tota.

50,812 428,376

A117% v 278%

HubSPdt



https://www.hubspot.com/
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How to Develop SEO Personas?

]

Audiense
@ Hootsuite

g%o: @ Pulsar

 Google Ads

/° Google Search Console

® HubSpot

 Ahrefs

@ SparkToro

» Semrush

@ Meltwater

/° GetSTAT

HubSPdt
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Keyword & Audience Intelligence Integration

Audience

Keyword Intelligence

Intelligence

HubSPdt
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Keyword Intelligence Process

Keyword

Research
Search

Landscape

Analysis

Keyword
Targeting
Strategy

HubSPdt
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KW & Audience Intelligence Integration
Process

Search Landscape Keyword Targeting
Analysis Strategy

Audience Influencer Audience-
Intelligence Entity first SEO
Report Analysis Strategy

HubSPdt
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Keyword Research

Keyword Search Keyword

Research

Landscape Targeting
Analysis Strategy

HubSPdt
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Keyword Research (Identification)

Google Ads
mrush
Excel / ST
G-Sheefts
 Google Search  Ahrefs
onsole

HubSPdt
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Keyword Research (Segmentation)

Marketing

Software Sales Software

+ Informational /
Transactional:
Enterprise

+ Transactional: + Informational:
Solutions Benefits

“marketing “enterprise sales
software benefits” software”

HubSPdt

“crm solutions”




Exercise 1 ,
Let’s do a quick exercise! (5 MIN) 'I

List 1-3 keyword topics
relevant to your
company.
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Search Landscape Analysis

Search Keyword
Landscape Targeting
Analysis Strateqgy

Keyword

Research

HubSPdt
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Search Landscape Analysis

Competitor Gap Analysis

Search

Landscape SERP Intent & Template Analysis
Analysis

Keyword Prioritisation

HubSPdt
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Search Landscape Analysis + Aud. Int. Report

Search Landscape
Analysis

Audience
Intelligence Keyword-level ‘SEO Personas’

Report _

Upload ‘'SEO Competitors’ to
Audience Intelligence Tool

|dentify KW Segment to Audience
Overlap

HubSPdt
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Competitor SEO & SERP Analysis

Tag Keywords Get Keyword
(Segmentation) Rankings

Keyword Research

Export Ranking
Data (inc.
Competitors)

Transfer & Format Pivot Data for Best
in Excel Performers per Tag

/» Excel | G-Sheets Search Landscape

Analysis on Best
/° ahrefs - Semrush - GetSTAT Performers

HubSPdt
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Use ‘SEO Competitors’ for Audience Intel.
Research

'CRM' Keyword Search Landscape Analysis
B Number of Ranking Keywords == Average Rank

60 10

SEO Competitor Twitter Profile
G HubSpot @hubspot
g a0 i Zoho @zoho
3 Salesforce @salesforce
é i Pipedrive @pipedrive
i ActiveCampaign |@activecampaign
- 2 Marketo @adobemarketo

0

HubSpot Zoho Salesf Pipedr ActiveCampaign Marketo

SEO Competitor

* Fictional data

HubSPdt



Exercise 2

Let’s do a quick exercise! (5 MIN)

List 5+ websites that are
‘SEO competitors’ in the
search results for one of
your keyword topics.



Let’s do a quick exercise! (5 MIN)

Find and list the \

Twitter account URLs
of the ‘SEO
Competitors’.

Exercise 3 y I
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CRM: Creating an Audience

'6_ Audiense Insights

Insights > New audience intelligence report

"CRM" SEO Personas

Who are
the SEO
Personas?

Profile attributes

Audiences based on account followers,

location, biography, gender, etc
OR select a Connect audience

o

@ Audiense

Choose audience type

Conversations Upload your audience

”
T

*ﬁ
m )

Audiences based on their recent use of
hashtags, keywords and URLS.

4
.‘a‘ -

Upload audiences from social listening
tools, CRMs and more

audiense:

faglm I

Meltwater search

<
Meltwater
Followers of 2
Use your Meltwater search
audience intelligence | liiclide: af
@hubspot  @salesforce

@ActiveCampaign  @zoho

@AdobeMarketo  @pipedrive

HubSPdt



https://shared.audiense.com/app/insights/627bab53328b2fdfb7d954e3
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CRM: Creating an Audience

"CRM" SEO Personas Interconnectivity
Full audience

—— audiense:

"CRM" SEO Personas

Segments distribution

1. Marketing / creative
e i i e professionals

e 2. Cloud engineers /
el .= developers

3. Web entrepreneurs /
digital marketers

@ Audiense

HubSPdt
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KW-level SEO Personas

Segments CIUdIense:

engineer, cloud Actionsv creative, business... Actions v salesforce, develo... Actions v businesses, digita... Actions v

product 2% \ brand % N certified 2% ~ digitalmarketing 2%
developer 2% 216% strategy 1% 14.88% cloud 1% n17% expert 2%
opinions 1% service 1% engineer 1% creative 2%
[*
[ B2B ) & " @ y
Sridhar Infosys Amazon Social MarketingSherpa Advertisin... Salesforce  Trailhead Dreamforce Marc Murray Larry Kim
Vembu Web Media Week Guberti Newlands
Services B2B
#dx22  # hiab_caSa 3!
#shiali_caa Bymel  #ukraine
=
#5800 cueiSa_Byyal  #beast # spbial_cuesa L ypal #bttcaln
#nft
#kgfchapter2 #marchagainstimportedgovt #ukraine
Age 18-24 32.29
Age 25-34 28
Male 67.53
Age 18-24 30.68 Age 18-24 Gender o
Sount . s Gender Male 61.46
ountries United States of 6.64
Gender Mal Gender Ma ! '
Countries Unitec 404
Countries Jnited States of 3018 Countries United States o 41.52
Interests Work
er
Interests Work 50.¢
Interests Work 65.76' Interests 4.04

.
! Aud | ense View more details = View more details = View more details = View more details =

HubSPdt
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KW-level SEO Personas

@ Audiense

Segments

engineer, cloud Actions v

product 2%

24,D

developer 2%

opinions 1%

Sridhar Infosys Amazon
Vembu Web
Services

# shaial_cuaSa U;al #beast

#kgfchapter2

Age 18-24 30.68

Gender Mal

Countries United States of 3018

Interests Work

View more details =

!

creative, busines: ons v

brand 1%
216% strategy 1%
service 1%

B2B )

©

salesforce, develo... Actions v businesses, digita... Actions v

N certified 2% ~

14.88%

&

cloud 1% N7

engineer 1%

audiense:

digitalmarketing 2%
expert 2%

creative 2%

s
& |
al

Social MarketingSherpa Advertisin... Salesforce  Trailhead Dreamforce Marc Murray Larry Kim
Media Week Guberti Newlands
B2B
#tdx22 # pshaial_cuaSa el
# hial_coaSa_iymel  #ukraine
# 4hal_caSa 5000l #bitcoin
- #nft
#marchagainstimportedgovt #ukraine
Age 24 2.29
Age 5-34 2
4 Gender Mal € 9
Age 18-24
aunt Gender Male
tates of
Canifar Nicla ountries U )
Countries U
Countries United States o 41.52
Interests Work
er
Interests 50.E
Interests 54.04

View more details =

View more details —>

View more details =

HubSPdt
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KW-level SEO Personas

Cl Audiense Insights

"CRM" SEO Personas > Audience breakdown

"CRM" SEO Personas _Interconnectivity
\@ creative, businesses v e

53992 members

Socioeconomics

Demographics

itters applied: A

Ranking
tei None 5

Custom Rankings

Social Media B2B

(\) MarketingSherpa

Advertising Week
MediaPost
marketingb2b

Marketing Week
CampaignTechUK
Social Media Week

Marketing Magazine

@ Audiense

creative, businesses

nfluencers & brands | Interests

Influencers & brands

"CRM" SEO Personas v/

Content

<

Biography

The former leading social media site for B2B
marketers. No longer active.

Providing B28B and consumer marketing
professionals practical research and case studies
on what's working (and what's not) in marketing
today.

The world's foremost curator of advertising,
marketing, and technology content since 2004,

Daily news and commentaries for media,
marketing and advertising professionals looking
for the most comprehensive industry coverage.

The number one content, events and training
resource for B2B marketers. #b2bmarketing

Cutting through the nonsense: Marketing Week
provides essential news, analysis and insight for
marketers. https://www.marketingweek.com/

@Campaignmag's handle for tech, social and
digital news for the ad, marketing and media
industries.

2 @smwplus: Live and On-Demand Streaming for
Marketers who are Looking to Advance their
Start your free triall Now

an @Adweek property.

Canada’s definitive source for marketing news
and analysis

Personality

Affinity ©

Buying mindset  Online habits

Uniqueness

67.06

6703

66.97

66.92

66.87

66.86

66.85

ReachC

628K

60.9K

12326

115.5K

103.5K

2423k

256.9K

1336K

1515K

Actions Vv

Uniqueness

Social media

(]

O 0 0 0 0 O

o O

Name

B2B

Social Media B28B

MarketingSherpa

Advertising Week

MediaPost

marketingb2b

Marketing Week

CampaignTechUK

Social Media Week

Marketing Magazine

AdFreak

Campaign

eMarketer

Ogilvy

Biography

The former leading social media site for B28.
marketers. No longer active,

Providing B28 and consumer marketing

professionals practical research and case studief

on what's working (and what's not) in marketing
today.

The world's foremost curator of advertising,
marketing, and technology content since 2004,

Daily news and commentaries for media,
marketing and advertising professionals looking!
for the most comprehensive industry coverage.

The number one content, events and training
resource for B2B marketers, #b2bmarketing

Cutting through the nonsense: Marketing Week
provides essential news, analysis and insight for
marketers. https://www.marketingweek.com/

@Campaignmag’s handle for tech, social and
digital news for the ad, marketing and media
industries.

? @smwplus: Live and On-Demand Streaming fof
Marketers who are Looking to Advance their
Careers and Brand 3 Start your free triall Now
an @Adweek property.

Canada's definitive source for marketing news
and analysis
The home of ad geeks. Since 2004, AdFreak haf

been @Adweek's hub for the best, worst and
weirdest ads.

#1AB empowers the media and marketing
industries to thrive in the digital economy.

The world's leading magazine for the advertising
marketing & media communities

eMarketer and Business Insider Intelligence are
now Insider Intelligence, the research authority
on digital transformation. @intelinsider

We inspire brands and people to impact the
world,

“Affinity &

486

(Griqueness &

6706

6703

66.97

66.92

66.87

66.86

66.85

66.85

66.84

66.82

6677

6673

Reach(®

628K

60.9K

123K

115.5K

103.5K

2423K

256.9K

1336K

1515K

203.5€

105.8K

2216K

2905K

315.9€

Social media

o6

o6

<

o

0O 0 00O 00 0 0 O0 O

(]

00

00
(]
(]



https://shared.audiense.com/app/insights/627bab53328b2fdfb7d954e3

‘ SEO Personas: Improve SEO Content Strategy With Social Data

SEO Persona: “CRM” - Marketing / Creative
Professional (Influencer Entities)

Influencer Entity Twitter Account KW Segment Audience Segment Affinity Score
Social Media Examiner |https:/twitter.com/SMExaminer CRM Marketing / Creative 24.38
eMarketer https://twitter.com/eMarketer CRM Marketing / Creative 17.68
Marketing Week https://twitter.com/MarketingWeekEd  |CRM Marketing / Creative 10.74
Advertising Week https://twitter.com/advertisingweek CRM Marketing / Creative 5.54
CampaignTechUK https://twitter.com/CampaignTechuK  |CRM Marketing / Creative 10.34
Campaign https://twitter.com/Campaignmag CRM Marketing / Creative 6.83
IAB https://twitter.com/iab CRM Marketing / Creative 5.37
The Drum https://twitter.com/TheDrum CRM Marketing / Creative 7.20
MarketingB2B https://twitter.com/MarketingB2B CRM Marketing / Creative 7.93
Social Media Insider https://twitter.com/SocialMedia4 11 CRM Marketing / Creative 11.38

@ Audiense

HubSPdt
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KW-level SEO Personas

Segments l
engineer, cloud Actions v

@ Audiense

product 2%

24,D

developer 2%

opinions 1%

®@ ©
Sridhar Infosys Amazon

Vembu Web
Services

# shaial_cuaSa U;al #beast

#kgfchapter2

Age 18-24 30.68

Gender Mal

Countries United States of 3018

Interests Work

View more details =

audiense:

creative, business... Actions v salesforce, develo... Actions v businesses, digita... Actions v

brand 1%
216% strategy 1%

service 1%

B2B ) @

N certified 2% ~

14.88% dloud (% n17%

engineer 1%

&

Social MarketingSherpa Advertisin... Salesforce  Trailhead Dreamforce Marc
Media Week Guberti
B2B

# jpliali_coasSa 35 ymel

#marchagainstimportedgovt #ukraine

Age 18-24
Gender Male

Countries United States o 4152

Interests

View more details =

#tdx22 # alaial_cuagSa Il

digitalmarketing 2%
expert 2%

creative 2%

s
& |
al

rry Kim

|
|

Newlands

#5lul_caSa_Byael  #ukraine

#bitcoin

#nft
Age 18-24 32.29

Age
Gender Male 6

= Gender

Countries United States of

Countries
Interests Work

Interests

View more details —>

View more details =

HubSPdt
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SEO Persona: “CRM” - Cloud Engineer / Web
Developer (Influencer Entities)

Influencer Entity Twitter Account KW Segment Audience Segment Affinity Score
The Hacker News https://twitter.com/TheHackersNews Cloud Engineer / Developer| CRM 6.18
Java https://twitter.com/java Cloud Engineer / Developer| CRM 6.39
al16z https://twitter.com/a16z Cloud Engineer / Developer| CRM 10.10
Computer World https://twitter.com/Computerworld Cloud Engineer / Developer| CRM 7.51
Stripe https://twitter.com/stripe Cloud Engineer / Developer| CRM 5.45
MIT https://twitter.com/MIT Cloud Engineer / Developer| CRM 8.21
World of Engineering https://twitter.com/engineers_feed Cloud Engineer / Developer| CRM 5.01
AWS https://twitter.com/awscloud Cloud Engineer / Developer| CRM 19.71
Infosys https://twitter.com/Infosys Cloud Engineer / Developer| CRM 8.99
Google Cloud Tech https://twitter.com/GoogleCloudTech Cloud Engineer / Developer| CRM 13.41

@ Audiense

HubSPdt
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KW-level SEO Personas

@ Audiense

Segments

engineer, cloud Actions creative, business... Actions v salesforce, develo... Actions v

\ product 2%
24.91%

developer 2%

opinions 1%

®@ ©
Sridhar Infosys Amazon

Vembu Web
Services

# shaial_cuaSa U;al #beast

#kgfchapter2

Age 18-24 30.68

Gender Mal

Countries United States of 3018

Interests Work

View more details =

brand 1% \

216% 14.88%

strategy 1%

service 1%

B2B ) @ &

Social MarketingSherpa Advertisin...

certified 2%
cloud 1%

engineer 1%

Salesforce  Trailhead Dreamforce

Media Week
B2B
#tdx22
#ohiial_cuasSa 5yl #bitcoin
#marchagainstimportedgovt #ukraine
Age
nder
Age 18-24 Gend
Countries
Gender Male
Countries United States o 4152
Interests
er
Interests 4.04

View more details =

#5500 _caSa 3 el

View more details —>

! audiense:

Actions v

digitalmarketing 2%

M17%

expert 2%

creative 2%

s
@
al

Guberti Newlands

rry Kim

|
|

#5lul_caSa_Byael  #ukraine

#nft

Age 25-34 28

Gender Male

Countries Unit

Interests Work 50.59

View more details =

HubSPdt
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SEO Persona: “CRM” - Web Entrepreneur,
Digital Marketer (Influencer Entities)

Influencer Entity Twitter Account KW Segment Audience Segment Affinity Score
WordStream by LOCALI (https://twitter.com/WordStream CRM Entrepreneur, Digital Marketer 18.63
GrowthHackers https://twitter.com/GrowthHackers |CRM Entrepreneur, Digital Marketer 15.54
Digital Trends https://twitter.com/Digital Trends CRM Entrepreneur, Digital Marketer 20.84
Semrush https://twitter.com/semrush CRM Entrepreneur, Digital Marketer 16.34
Foundr https://twitter.com/foundr CRM Entrepreneur, Digital Marketer 10.34
HubSpot https://twitter.com/HubSpot CRM Entrepreneur, Digital Marketer 70.56
CMI https://twitter.com/CMIContent CRM Entrepreneur, Digital Marketer 30.04
Search Engine Journal |https://twitter.com/sejournal CRM Entrepreneur, Digital Marketer 19.68
The Startup Times https://twitter.com/TheStartupTimes [CRM Entrepreneur, Digital Marketer 6.96
Search Engine Watch  |https://twitter.com/sewatch CRM Entrepreneur, Digital Marketer 16.82

@ Audiense

HubSPdt
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Exercise 4 ,
Let’s do a quick exercise! (5 MIN) 'I

Upload your ‘SEO
competitors’ into an

audience intelligence
tool (e.g Audiense).




Let’s do a quick exercise! (5 MIN)

List 1-5 SEO Personas \
from your keyword
topic audience

Intelligence report.

Exercise 5 y I
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How can you use your SEO Personas?

Identify influencer
entities and digital
PR targets for link
acquisition

HubSPdt
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How can you use your SEO Personas?

Inform social
listening and web
monitoring setup

HubSPdt
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How can you use your SEO Personas?

Insights for better
Idea generation for
SEO topical modelling

& digital PR

HubSPdt
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Keyword Targeting Strategy

Search Keyword
Landscape Targeting
Analysis Strategy

Keyword

Research

HubSPdt
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Search Landscape Analysis

SEO Content Plan

Keyword

Targeting Keyword Clustering
Strategy

Backlinks & PR

HubSPdt
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Keyword Targeting Strategy

Keyword Targeting
Strategy
Social Listening on Top 1 - 5%
‘Influencer Entities’

Influencer Content Analysis on Search

Personas’ ‘Influencer Entities’

Entity
Analysis

SEO Topical Modelling Content

HubSPdt
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Define SEO Pillar Pages

C‘CRM”

& Contact sales. Q login CustomerSupport  About v

® tngien v

Software v Pricing  Resources

HubSEBt

What is Customer
Relationship Management?

Looking to get started with a free and easy o use CRM platform? Get Free CRM or learn more

about how customer relationship management can help companies of all sizes grow better

down below.

Get Free CRM

What is CRM?

CRM stands for customer relationship management. As the name suggests, CRM software is a system for managing

your relationships with customers.

You can use CRM software fo keep track of interactions, data, and notes about customers or potential. The data is

stored in a central database and is accessible o multiple people within an organization.

A CRM helps streamline sales, marketing efforts, customer service, accounting, and management for growing
companies. Multiple people can access and edit the information about a particular client’s customer journey.

“Marketing Software”

& contact ales Q Login  CustomerSupport  About

® engiish

HubSppt

Software ~  Pricing  Resources v

Product Overview >  Marketing Hub

% Marketing Hub™

Marketing Software

oo | corsanearme

e Product Description +
B o Pricing Overview +
Features +
TRUSTED BY
A Frontify  vmware 3¢ loom  smonday.. @Il oneni® @ reddit

® engich

HubSppt

Product Overview

ReselerRatings ©

& Contact Sales Q. Login  Customer Support

“Sales Software”

About v

Get started free

Software v Pri Resources +

> Sales Hub

¥ Sales Hub™

Sales Software

Get started free

- Product Descripfion +

Powerful sales software to help teams close more dedls,

deepen relationships, and m

age their pipeline more
effectively — all on one easy-to-use platform,

Pricing Overview +
Features +
TRUSTED BY
s e
= 3 suntr o,
CASsIO legal zoom vacasa WISTIA zapier L JLINUX ¢

HubSPdt
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Social Listening - Pulsar (Paid)

Upload Twitter

handles of your

SEO Personas’
C e~ ;[n fluen cer Entities
-7 listening tools.

W Twitter

@ Pulsar

HubSPdt
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Social Listening - Creative / Marketing
Professional (Influencer Entities)

Influencer Entity Twitter Account KW Segment Audience Segment Affinity Score
Social Media Examiner |https:/twitter.com/SMExaminer CRM Marketing / Creative 24.38
eMarketer https://twitter.com/eMarketer CRM Marketing / Creative 17.68
Marketing Week https://twitter.com/MarketingWeekEd  |CRM Marketing / Creative 10.74
Advertising Week https://twitter.com/advertisingweek CRM Marketing / Creative 5.54
CampaignTechUK https://twitter.com/CampaignTechuK  |CRM Marketing / Creative 10.34
Campaign https://twitter.com/Campaignmag CRM Marketing / Creative 6.83
IAB https://twitter.com/iab CRM Marketing / Creative 5.37
The Drum https://twitter.com/TheDrum CRM Marketing / Creative 7.20
MarketingB2B https://twitter.com/MarketingB2B CRM Marketing / Creative 7.93
Social Media Insider https://twitter.com/SocialMedia4 11 CRM Marketing / Creative 11.38

@ Audiense

HubSPdt


https://shared.audiense.com/app/insights/627bab53328b2fdfb7d954e3
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Social Listening - Hootsuite (Free)

.-y Streams «  Roryhope (Twitter) v © Add stream © Add social account (s View as: Comfortable v

© New Board Lo o CRM- Creative Mrk List Roryhope c Q- o CRM- Engineer Dev List Roryhope c Q- 0 CRM- EvrtveprevweurDiptivieesemm=g=l..{ Add a stream -

Q Twitter quick search
Networks  Apps

R saveditems ¥

@_ Roryhope o
<O Twitter
Your stream has no content yet! Your stream has no content yet! Your stream has no content yet!
Y BOARDS
Roryhope (Twitter) a A Home
Rory Hope (Linkedin) @ Manitas
 Retweets

2. Followers

i Lists

@ Likes

« My Tweets

Q search

7 Advanced Search

@ Scheduled

@ Hootsuite |

HubSpdt



https://hootsuite.com/
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Social Listening - Hootsuite (Free)

- Streams «  Roryhope (Twitter) v © Add stream © Add social account G v View as: Comfortable -/

© New Board

0 CRM- Creative Mrk List Roryhope CQ - o CRM- Engineer Dev List Roryhope C Q - O CRM- Entrepreneur Dig Mrk ListR... C Q - Add astream v;
Q Twitter quick search
Networks  Apps

R saveditems ¥

Twitter List *
Your stream has no content yet! Edit CRM- Creati... X Your stream has no content yet! Listname
MYBOARDS 2
Roryhope (Twitter) @ Add user to CRM- Creative Marketing. CRM- Creative Marketing
Rory Hope (Linkedin) Description (optional)
Add Influencer Entities of Creative Marketing in "CRM"
Remove users Privacy
[ -] @ Public (anyone can follow this list)
SMExaminer (Social Media Examiner
© MarketingWeekEd (Marketing Week Bl O Private (only you can access this list)
© MarketingB2B (marketingb2b) B
@ ® advertisingweek (Advertising Week)El Save list
— eMarketer (eMarketer) a
¢ [ TheDrum (The Drum) o
W Campaignmag (Campaign) -]
I s a
SocialMediad11 (Social Media Insider)
 iab (1A8) o
¢ -]
CampaignTechUK (CampaignTechUK)

@ Hootsuite |

HubSpdt



https://hootsuite.com/
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Social Listening - Hootsuite (Free)

Streams

© New Board

Q Twitter quick search

R saveditems ¥

MY BOARDS
Roryhope (Twitter)

Rory Hope (LinkedIn)

@ Hootsuite

@ Roryhope (Twitter) v

© Add stream

i o CRM- Creative Marketing List Roryhope | E=Q5

© 5newmessages

o
that with the World Cup starting in November, the shape of the marketing
plan will “look different from previous years” in terms of how the brand is
balancing its budget.

marketingweek.com/william-hill-w. ..

MarketingWeek

(19

We felt we wanted to build on all of those
strong foundations. But we wanted to
celebrate what is going to be an
extraordinary football season this year.

2

Charlotte Emery, William Hill

Marketing Week @MarketingWeekEd
22 hours ago

It’s not about being “better” than linear TV. It's about being different.
About recognising that linear TV’s ad model was built in the 1950s for a
different kind of consumer.

You can catch up on @markritson's latest column here:
marketingweek.com/ritson-new-med

The big question was never
whether Netflix would advertise,
but what kind of advertising model
it would implement.

© Add social account S v

o CRM- Engineers Developers List Roryhope | =~

View as: Comfortable v

Amazon Web Services @awscloud
1dayago
Stimulate learning through hands-on education. | &<
The #AWS Think Big Space launched at Wakefield High School in

Arlington, VA with the goal of fostering students’ interest in science,
technology, engineering, art & math.

Learn more. “: go.aws/3zYNp8t

« 2 vi5s @ 4 -
D Google Cloud Tech @GoogleCloudTech
2days ago
Challenge: Crucial enterprise data is locked in dozens or hundreds of
silos that may be controlled by different teams and stuck in systems that
no longer serve business needs

Solution: MongoDB and Apigee

Here's how this joint solution works — goo.gle/3PXSd36G

« 2 v12 @ 58

World of Engineering @engineers_feed
2days ago

are not necessarily harder than

o CRM- Entrepreneur Dig Mk List Roryhope |

C Q

©  2new messages

2hours ago

How to monetize your podcast and make a full-time income from it ??
Learn more in our YouTube video.

foundr

MAKE MONEY

ON YOUR

NATHAN CHAN

Content Marketing Institute @CMiContent
2hours ago

Keep Your Audience Top of Mind With the Simple Jobs-To-Be-Done
Formula - contentmarketinginstitute.com/articles/audie...

B

Keep Your Audience
Top of Mind With the
Simple Jobs-To-Be-Done
Formula

) i
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Trending Content Insights via Social Listening

CampaignTechUK & @CampaignTechUK - 11 May
How gamification is dri

Advertising Week @advertisingweek - 13 May c
Emotions make us human. Brands that can invoke feelings that create

connection benefit from years of brand loyalty. David Alexander and Rose

Stewart from The Frameworks describe finding your perfect audience and

creating an authentic brand.

Marketing Week @MarketingWeekEd - 14 May @

The planned i fon of new digital ition rules and a new UK

data protection regime heralds “enormous change” for the advertising
sector, ISBA says.

marketingweek.com

. . - advertisingweek.com
Marketing bodies react as government commits to digital reforms

. d kot diital : i 4 Ui Designing an Authentic Emotional Connection - Advertising Week campaignlive.co.uk
0 Piannec ntrodUotion Ghnewiclgita U EBENE Snow For brands, emotions present an important opportunity to engage the How gamification is driving next-gen NFTs
data protection regime heralds “enormous change” for the advertising..

audience, and creating an emotional connection is vital to attracting ...

Campaign & @Campaignmag - 1h . IAB & @iab - 13 May The Drum & @TheDrum - 13 May
Twitter’s Dara Nasr - ‘Authenticity & dialogue are two important trends in lﬂb- “The value is not just from an advertiser perspective; it's also from a Dating is getting hot in the metaverse, per exclusive Reddit data
advertising’ creator perspective” - Eric John, VP @IAB Media Center, about how g is getting s P

divr.it/SQKdYn

advances in #podcasting ad tech allows advertisers to better target
audiences and track ad effectiveness via @TheVerge:

campaignlive.co.uk

Twitter’s Dara Nasr: ‘Authenticity and dialogue are two important tren... theverge.com
Twitter has researched online conversations that show what brands Podcasting will be a $4 billion industry by 2024
should be mindful of. It’s the boom times for audio.

Source: Twitter
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Let’s do a quick exercise! (5 MIN)

List 1-5 Influencer \
Entities per SEO

Personas from your
keyword topic.

Exercise 6 y I




Exercise 7 y I

Let’s do a quick exercise! (5 MIN)

Setup Twitter Lists for \'
your keyword topic
and SEO Personas’
Influencer Entities.
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SEO Topical Modelling

CRM SEO Hub Ke“yword mtelllgc’e’nce:
Pade Crm software” /
2 “what is a crm”

Checklist for Preparing . Audience intelligence:
Survey: Brand Emotional
Your CRM for UK Data
. Response Index [2022]
Protection Laws

Marketing & creative
professionals
How To Optimize Your Expert Opinions: How To
Podcasts for Email

Build Two-way Customer
Newsletter Signups

Cloud engineers
Communication in 2023

Web entrepreneurs &
How To Use NTFs to digital marketers
Improve Retention &
Engagement

X Predictions For CRM
Strategies in the
Metaverse

HubSPdt
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Digital PR Ideation for KW-level SEO
Personas

Predictions for CRM in
Web3 / Metaverse

HubSPdt
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Digital PR Ideation for KW-level SEO
Personas

Brand emotional
response surveys

HubSPdt
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Digital PR Ideation for KW-level SEO
Personas

Podcast ranking
Index by category

HubSPdt
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Digital PR Ideation for KW-level SEO
Personas

Survey of founders
on how grow online
In 2023

HubSPdt




Exercise 8

Final exercise! (5§ MIN)

Review Tweets and list
1-35 SEO content or
digital PR ideas for
your keyword topic.
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I'd love to

Thank you! connect ¥ j
Q&A

T: @roryhope
L: Rory Hope
N: Rory’s Blog

HubSpbt



https://twitter.com/roryhope
https://uk.linkedin.com/in/rory-hope-33a31066
https://www.roryhope.com/newsletter/

